Consumption is a fundamental determinant of the economic success. Consumer spending is approximately 70 percent of the Gross domestic product (GDP). It is common to divide consumer spending into nondurables (clothing and food), durables ("large" goods, which are not purchased very often), and of course services (day care, banking, medical). The way to identify how the economy influences consumption is to look at specific economic cycles. At the top of the economy (when the economy is strong), people reaction is physically powerful, and consumers spend money freely. When the economy falters, confidence falls; consumers cut back on the spending and conserve their money. They stop buying, getting out of debt and focus on saving money. Understanding consumption is vital to the implementation and development of marketing strategies. The purpose for this empirical research is to review main indicators, which influence on consumption and identify methodological issues in need of resolution, and present possible approaches that may prove helpful in resolving those issues. The growth of interest in modeling consumption has led to behaviorally conceptual models in which selection dynamics play a vital role. The authors introduce two empirical models, which demonstrate correlation between macroeconomic indicators, social factors and Consumer price index (CPI). The first conceptual model shows that the CPI is a straighter measure than per capita Gross domestic product of the standard of living in Ukraine. By including a wide range of thousands of services and goods with the basket (fixed), the CPI can obtain a precise estimate of the cost of living. The second empirical model shows the interdependence of economic indicators (CPI, GDP, and Average wage index (AWI)) and social factors (gender, age, location).
INTRODUCTION
Ukrainian consumption is the value of services and goods purchased by Ukrainian consumer. Normally, consumption is the largest GDP element. Many scientists understand the economic performance mostly in terms of dynamics and consumption level. There are ten chapters of spending: 1) clothing and footwear; 2) food; 3) heating and energy; 4) housing; 5) transport; 6) health; 7) communication; 8) house furniture and appliances; 9) entertainment; 10) culture and schooling.
Ukrainian consumers in respect to their income have systematically different consumption structures. People with high income spend more for each chapter. The rich people have both higher levels of savings and consumption. People with high income can usually buy high quality goods and services than the poor. This happens because they use different decision-making rules. At the same time, the poor people can pay sometimes more than the rich people to satisfy same needs.
Consumption depends on social groups, factors and their behavior. For durable goods such difference is very important, since they are used for very long time periods. Purchased non-durable goods and services that are usually not consumed before the deadline are a typical squander.
LITERATURE REVIEW
Consumer behavior has been always of huge interest to economists. The understanding of consumer behavior helps the economists to realize how customers select their products and brands; think and feel, also how the consumers are impacted by the economic situation, environment, the reference groups, and family, etc. Consumer's buying behavior is influenced by cultural, social, economic, psychological, and personal factors. Most of these factors are out of control.
The consumer is the study "of the processes involved when individuals or groups select, purchase, use, or order of products, ideas, experiences, or services to satisfy needs and desires" (Solomon, 1995) .
In the economic context, "consumer" refers to patterns of total buying; post-purchase and pre-purchase activities has implications for repurchase and purchase (Foxall, 1987) . Engel et al. (1986) generated the term "consumer behavior" as "those acts of individuals directly involved in obtaining, using, and disposing of economic goods and services, including the decision processes that precede and determine these acts". Cheung et al. (2005) collected specific literature in order to categorize the contradictory and fragmented studies (published from 1994 until 2002, 351 papers), presenting an integrated framework of the motivating factors of consumer behavior. They thought that five factors clarify consumer behavior:
• individual characteristics;
• product or service characteristics; • merchant; • medium characteristics; and • intermediaries' characteristics.
The economists were the primary to dominate model constructing, in the context of buying behavior. Economic theory holds that purchasing decisions are the effect of mostly conscious and "rational" economic calculations.
Thus, every buyer wants to spend the income on those products that will bring the most satisfaction according to his relative prices and tastes. The background of this vision can be traced back to Adam Smith (1776).
Marshall (1890) generated the classical and neoclassical theory in economics, into a refined theoretical framework. His theoretical work was about simplification assumptions and examination the effects of changes in single variables (e.g., price) holding all additional variables constant. For example, Muller (1954) wrote that only one-fourth of the consumers bought with any significant degree of deliberation. The Marshallian model ignores the main question of how brand and product preferences are created. Quite a few studies have recognized the impacts of price differentials on consumers' brand preferences; changes in product cues on demand variations; changes in price on demand sensitivity; and scarcity on consumer choice behavior amongst many others (Lewis et al., 1995).
Hirschman and Holbrook (1982) advocated that the purchase decision is a very small component in the constellation of proceedings involved in the consumption experience. Holbrook (1987) suggested that consumer researchers have to expand their view to study "all facets of the value potentially provided when some living organism acquires, uses, or disposes of any product that might achieve a goal, fulfill a need, or satisfy a want".
Overall, it is argued that the scientific study of consumer behavior is rapidly growing as re-searchers identify and implement innovative transdisciplinary perspectives and techniques to recognize the nature of consumption behavior and purchase. This wider view attempts to research consumer behavior in the light of rapidly evolving values, lifestyles, priorities, and social contexts.
DATA AND METHODS
The data set of our research consists of detailed information on economic and social indicators, such as CPI, GDP, AWI and gender, age, location. This empirical research is based on the idea that we have the big set of data (three economic indicators, three social factors and a period from 1991 until 2016), and we want to analyze that set-in conditions of the relationships between the points in that data set. This is a quantitative empirical research, which is connected with sampling macroeconomics problems as well as with questions pertaining to modelling qualitative variables. This research based on historical documents, journal articles and corporate annual reports. Research mainly applies statistical techniques (regression statistics, dispersion analysis) to data drawn from commercial and noncommercial databases.
RESULTS

Model 1
Consumption has an immediate impact on GDP. Rise of consumption increase GDP by the identical amount, other things equal. Current income (GDP) is a significant determinant of consumption, the increase of income will be followed by a further rise in consumption: a positive feedback loop has been triggered between consumption and income. An autonomous increase of consumption, if at the same level of income, would reduce savings, but the positive loop just described ("Keynesian multiplier") will cause an increase of income level with a positive impact on future savings. If directed to goods and services produced abroad, an increase of consumption will immediately push up imports, while a similar indirect effect will result from consuming domestic products requiring foreign raw materials, energy, semimanufactured goods. The authors selected six indicators CPI, GDP, AWI and gender, age, location from 1991 until 2016 (Appendix A). As a result of critical analysis, the authors decided to distribute coefficients as following: y -CPI; x 1 -average wage index; x 2 -GDP; x 3 -location (urban); x 4 -location (rural); x 6 -gender (man); x 9 -age (0-17); x 11 -age (15-64); x 14 -age (65 and older) ( Table 1 ). Other components do not have a significant impact.
The implementation of the analysis is possible in the packet of analysis in program Statistics. By means of a though analysis, it is possible to perform:
1. Report forming from analyzed data to a single table.
Normalization of indicators.
Based on the results from the Table 2 the authors have built a model which demonstrate the impact of economic (Average wage index, GDP) and social indicators (Population: location, gender, age) on the Consumer Price Index: 
Analysis of the data set shows that each component influence on CPI negatively or positively as following: This procedure performs a principal components analysis. The purpose of the analysis is to obtain a small number of linear combinations of the 14 variables, which account for most of the variability in the data. In this case, 3 components have been extracted, since 3 components had Eigen values greater than or equal to 1.0. Together they account for 94.9454% of the variability in the original data.
In this case, the scheme means that the first three components significantly affect CPI. Table 4 shows the equations of the principal components. For example, the first principal component has the equation: Table 5 shows the values of the principal components for each row of your data file. Select Component Weights from the list of Tabular Options to obtain the equations for each component. Select 2D Scatterplot or 3D Scatterplot from the list of Graphical Options to plot this data. You may save the components by pressing the fourth button from the left on the analysis toolbar.
In this case, smaller value of component distance is the closer value of considered parameter corresponding to the center of the cluster. In turn, the concentrated value to each other impacts on center-orientation of financial conglomerate form corresponding cluster.
Source: Authors' processing data in Graphics. Source: Authors' processing data in Graphics. 
CONCLUSION
The panel data covers a large sample formed from Ukraine's' main indicators, divided in two categories depending on their influence -economic and social. The study regarded annual observations for a period of 26 years, from 1991 to 2016. The results have shown that the relationship between consumption, income and GDP is very strong. A minimum level of income determines its use especially for consumption and a high level of income increases consumption as there are more available resources to cover large investments as well.
The association between consumption, income and GDP was found significant in the all the considered panels. The result to this fact that a greater level of consumption and income increases the proxy of the standard of living, but to a lower degree for the high income which are more proficient in investments and R&D activities, especially in human capital. However, even the consumerism is sometime blamed for slowing the developing process of a country, because it concurs with the savings and the investments. Also, the author confirms that the psychological law stated by Keynes, according to which as the level of income increases, the difference between income and consumption increases as well, is validated by the empirical evidences. Also, it reveals that consumption habits depend on the level of income and that consumption and income contribute to the formation of gross domestic product per capita differentially, according to the level of income resources. Moreover, in this direction, further investigations can be made. For example, a study in which we would estimate the standard equation of panel of different countries could reveal the importance degree of income in the level of consumption and the significance of income and consumption in the level of gross domestic product per capita, for each of the three categories of country panels. 
APPENDIX A
